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HOW HIP2SAVE CAN

HELP YOUR BRAND

® @

TOP-OF-FUNNEL DRIVE NEW & PUBLIC RELATIONS

OMNI-CHANNEL INFLUENCER
MARKETING CAMPAIGNS CAMPAIGNS & UGC

SHOPPER ENGAGEMENT INCREMENTAL CUSTOMERS CAMPAIGNS

w Q (=

SEO OPTIMIZATION NEW PRODUCT INCREASE AVERAGE

BRAND LARGE

AWARENESS GIVEAWAYS & LINKING RELEASE COVERAGE ORDER VALUE

HIGH CONSUMER DETAILED PRODUCT
ENGAGEMENT REVIEWS

LIVE REVIEWS & GENERATE REVENUE, REACH MILLIONS
UNBOXING VIDEOS ORDERS, & SUBSCRIBERS OF SHOPPERS

HYBRID AFFILIATE & DRIVE TRAFFIC TO YOUR
INFLUENCER CAMPAIGNS WEBSITE ORINTO STORES

CUSTOM CONTENT BOOST SALES ON AMAZON, IN-STORE
CREATION WALMART, ETSY & MORE CAMPAIGNS




HIP2SAVE HAS GENERATED
BILLIONS 72% women
. 28% men
* (67% between the

ages of 25-54)

in revenue for our partners since 2008

1 6+ 3o+ 91% US traffic

B||..|.|0N MILLION 9% CA/EU

UNIQUE VISITORS

TOTAL U.S. PAGE VIEWS ANNUALLY

2.5+ 3.1+

MILLION MILLION 79% Mobile

MONTHLY PAGE 19% Desktop

AVERAGE UNIQUE
MONTHLY SITE VISITORS VIEWS
2% Tablet

PINTEREST TEXT ALERT EMAIL
SUBSCRIBERS SUBSCRIBERS

58K+ 280K+

FACEBOOK [INSTAGRAM TIKTOK
FOLLOWERS FOLLOWERS

FOLLOWERS FOLLOWERS

1. IM+ 322K+ 52K+ 153K+

AVERAGE TIME ON SITE OUR CONTENT
PIECES OF UNIQUE CONTENT CREATORS WORK

PUBLISHED ANNUALLY 2417 FOR
365 DAYS AYEAR

AVERAGE PAGES VIEWED
PER SESSION
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HIGH CONVERTING PLACEMENTS

DAILY CUSTOM BLOG POSTS

)

EVERGREEN CONTENT CREATION & PRODUCT REVIEWS

’

CUSTOM INFLUENCER CAMPAIGNS & UGC CREATION

’

VIEW OUR CONTENT CREATOR’S MEDIA KIT

PLACEMENT SELECTION

[/ OMNI-CHANNEL CAMPAIGNS

(/" HYBRID AFFILIATE + INFLUENGER CAMPAIGNS*
[ SPONSORED POSTS

[ PRODUCT REVIEW

(" INSTAGRAM STORY OR REEL*

[ INSTAGRAM UNBOXING STORY

[ FAGEBOOK POST

[ FACEBOOK PRIVATE DEALS GROUP
[ PINTEREST POST

[ X/TWITTER POST

[ SITE & SOCIAL TAKEOVER

[/ DAILY NEWSLETTER FEATURE

[/ NEWSLETTER TOP PICK

[ TARGETED SOLO NEWSLETTER*

[/ RECIPE CREATION

[ HIGH-PROFILE INFLUENCER FEATURES

[ THEMED & SEASONAL NEWSLETTERS (NEW YEAR
DEALS, FITNESS APPAREL)

4" HOT PRODUCT TEXT ALERT

[ PRODUCT GIVEAWAY

[/ POPULAR POST HOMEPAGE PLAGEMENT

[ LAST BUMP OVERNIGHT POST*

[ HOMEPAGE HOT STORE ICON*

[ STORES PAGE HOT BRAND ICON

[ SEO OPTIMIZATION & LINKING

[ IMAGE & VIDED RIGHTS

[ HOMEPAGE SLIDER*

[ LISTIGLES

[ TIKTOK POST

[ CUSTOM SOGIAL VIDEO GREATION (REELS, TIKTOK)

[ USER GENERATED CONTENT

[/ PAID AD USAGE, BOOSTING, AND WHITELISTING
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EXAMPLES OF PLACEMENTS

*Homepage Header Slider

*Homepage Hot Store Icon
*Sponsored Post

*Last Bump Overnight Post

*Hot Product Text Alert

2S: lululemon Deals!
$38 Everywhere Belt Bag

Up to $50 Off Bags

$59 Wunder Under Leggings

© fm® Q

= HipSave Login

STORES | DEALS | TIPS | BUYING GUIDES | ABOUT US

| personally own this toothbrush and can't
get over the results I'm getting! After a
month of using it on the “whitening’ setting,

*Hybrid Affiliate +
Influencer Campaign

| feel like my smile has never been brighter!

Previously, | was using a different electric
toothbrush, but the “WOW" professional
clean feeling | get from this Oral B electric

toothbrush is light years better!

It feels like | just left the
dentist each time | use it! &

Compared to manual toothbrushes, Oral

HW-_)SWE GIFFIDEAS STORES DEALS CATEGORIES TIPS RECIPES ABOUTUS Q

2:34

hip2save v

Turn Cheap Candles intol
Looking Gifts

Easlest DIY Ornament]
Idea for Non-Crafters|

B RS Thin Mint Cookies 103 O ALL Target

Hp Swe & <

BOGO Free Pela Phone
Cases | My New Favorite
Eco-Friendly Case That's
100% Compostable!

Score two Pela phone cases for the price of
one!

[ S

You're never going to look at
your phone the same again. &

Find out how making the switch to a Pela
phone case is changing the world. The
world's first 100% compastable phone
case is my favorite case EVER! &

[ F X NN NN

*Instagram Reel

*Targeted Solo Newsletter

*Product Review

B s b

& mailchi.mp

Subscribe Past Issues
Under Armour's
Cyber Weekend

Sale!

Now through November
29th, score up to 75% off
Under Armour Hoodies,
Duffle Bags, Backpacks &
more PLUS Free Shipping
during the Cyber Weekend

Hoodies from $10 Shipped (Regularly $40)
0

Hip2Save

Message

HOTTEST Deals, Most loved Re
& Trendy DIY projects!

@ hitps://hip2save.com/tiktok-favorites/

*TikTok Post

Eosy DIY
Christmas Craft 1

Walgreens!

Perfoct
Afbmrdchin




CUSTOM PLACEMENT PACKAGES

One size does not fit all when it comes to placements and campaign objectives. Qur team of

‘ Save on Monthly and Quarterly Placements
industry vets will create custom recommendations specific to your brand, products, and budget.

S MONTHS 6 MONTHS

MONTHLY AMBASSADOR
& PROGRAM

m Amazon's 10 Best-Selling Keto

1 Custom Product Review Post -

1 Custom Recipe Post (with pictures & taste testing) Ot <L @comu
Heavy social media push on FB, IG, & Twitter B e
Newsletter Inclusion P - B

Easy Weeknight Skillet Meal!

- okxk ok

Commit to 3 Cycles to receive 15% off '@

Commit to 6 Cycles to receive 25% off

. s o © Cookbook

Hek Ak S
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PARTNERSHIPS

WE ARE DEDICATED TO LONG TERM PARTNERSHIPS

"The team at H2S has been great to work with! They
always provide amazing support during our key

campaigns.” - Jason M.

sam'’s club >

" love working with Hip2Save as the team is very
helpful with finding the most effective ways to
highlight the brand. We've done multiple placements
with them and performance has always been great and

ROAS exceeded our expectations.” - Aleksandra C.

Caraway

"HipzSave is one of our most valued affiliate
partners. The team there is beyond helpful in all
aspects of setting up campaigns. Whenever we need to
boost a product, they are one of the first partners we
calll" - Kayla C.

AVOCADO®

"We have been working with Hip2Save for many
years and could not be more pleased. They are
honest, fast to respond, and have a great following.
As a result, they have been a valued marketing
partner we look forward to working with for many

/\'L’[{)i\',’“ - Scoee L.

sinete GANUAS ears

"We love working wich Hip2Save! Their team
provides great support and works closely as a partner

which we cruly value." -Robert B

cate & chloe

“I've never hesitated to recommend my clients to
partner with Hipasave since they care about the
brands’ concerns, questions, and needs to achieve
their goals. They also care about their readers by
always offering them the best content, making them

a reliable partner in every way!” - Jessica G.

gen€IMARKETING

“The Hip2Save team is always a pleasure to work
with that we always love to keep coming back. They
are very responsive to the campaign whenever there
is a need. They allow small businesses have space to

grow éﬂld 1"(’11(‘/7 more customers.”

"My relationship with Hip2Save began just over a year
ago, and they have exceeded expectations! Performance
continues to grow month over month and the team at
Hipz2Save is always providing our brands with top-tier
coverage and advocacy! Truly excited to push to newer

heights in 2024 and beyond!" - Weston .

@ affiliate”

“HipzSave has been an incredible affiliate partner to
work with over the years. They have consistently
exceeded expectations, provided optimal return, and
have been a pleasure to work wich. We look forward

to our continued partnership!” - Bailey

FRUIT:LOOM.

"Working with the Hip2Save team has been great. They

are proactive outreach and communication. When

budget is spent and coverage secured, the Hip2Save
& £

team will often throw extra promotions in if the offer is

performing. Results and feedback from the team is
cimely and cthorough. Their ability to be flexible and

thoughtful make them a fantastic partner." Ziggy K.

woot!

“They HipzSave team has helped Acceleration
>artners unlock conversations with our brands about
being more open to testing into new opportunities,
proving the value of the affiliate channel. This
wouldn't have been possible without the support of

our main contact and his team.” - Alexandra G.

AD Aecsleration

@ lululemon

Quince
amazon

Walmart ;<

Truera

BREAD®

DUNKIN’
QQ;F. ;5.:
G/
Unlener
@ PEPSICO

Lifelines

wayfafr
SEPHORA

S

NORDSTROM
Nestle

N
Lumineux

I-G\caer


https://hip2save.com/wp-content/uploads/2024/09/Hip2Save-Case-Studies-2024.pdf

HOLIDAYS + SEASONAL

SEASONAL EXPOSURE
*

HipZSave offers content creation & exposure support during all key holidays & peak shopping days
such as Mother's Day, Back to School, Amazon Prime Day, Black Friday, and (04 Holiday Shopping.
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2 O/ INGREASE IN SOCIAL MEDIA
A ©  TRAFFIC DURING 04.
DAYS OF CHRISTMAS

W 35MILLION 8 MILLION

DURING Q4
Hip2Save receives over 35 million page Hip2Save receives over 8 million unique
views during Q4. That's over 29 million visitors during Q4. That's over 5 million

e average. .
Our largest initiative towards holiday ey 9 more than the average

shopping. Request to be on our invitation list.

---"---"-A




OUR THRIVING COMMUNITY & CUSTOMER
SERVICE ALWAYS COMES FIRST

Meet Collin, the owner of Hip2Save, mom of three, & proud wife to a
Marine veteran. She began blogging in the summer of 2008 as a way
to help herself and her family & friends save money. Little did she
know her hobby would turn into a full-time endeavor and HipZ2Save
would become everything it is today. She employs many amazing
individuals from all around the country & from different walks of life!

WE'RE
UNIQUE

L b

"I"[ have been fo”owing this Sircfor
almost a year. I love that you not only
high]ighr awesome deals that you
actually buy for yourselves, but you also
share your personal lives & families. I
also enjoy the recipes, watching the home
renovations, the giveaways, etc. It's truly
one of my favorite sites to follow"

- Michelle R

"T've been following Hip2Save for many
years. Over the years they have saved me
so much money, and I've been able to
buy things that I never would have
without the great deals they post. Add in
all the product reviews they do now, and
[ wouldn't know what to do without
them. I love Hip2Save!”

- Kelly B.

"Hip2Save offers so many great deals

and encoumgemﬁnt to save ]TlOHL"}’.’ ThCi?"

staff is top notch and they really seem to
care about us (this is rare)! Can't thank
them enough for all that they do.”
—Sheﬂ")/ H.

"Have loved Hip2Save for many years.
T]lCJ/’V(’ (l_ﬁ.ln gTOup L’”‘ld []uf}' save me a
lot of money!"

- Kellie 7.

"I am very tedious about checking and
comparing prices so that I'm guaranteed
the lowest price possible. I don't make
any purchases without checking

8
HipzSave to make sure I'm getting the
best deal possible thank you!"

- Donna K.

Q sitejabber

Behind the scenes, Hip2Save is run by a team of experts who are passionate about creating
quality content that meets the highest SEQ standards & always resonates on a deep level with
our readers. Each of our trusted 40+ employees has a high standard of performance and
every single one takes pride in their work making our content top-tier! Together, we provide

valuable & diverse lifestyle content to change & improve people’s lives for the better.



http://hip2save.com/
http://hip2save.com/
http://hip2save.com/
http://hip2save.com/
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
http://hip2save.com/
http://hip2save.com/
http://hip2save.com/
http://hip2save.com/
http://hip2save.com/
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com
https://www.sitejabber.com/reviews/hip2save.com

cerdacl ug

EMAIL:
VIPeHIP2SAVE.COM
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